AARP; Advest Women’s Conference; Alaska Women’s Summit Meeting;
Allstate Insurance Company; ALPFA; Alphabiocom; American Association of
Advertising Agencies; Association of Financial Professionals; Athena
International; AXA Financial; Babson College; Bay Path College; Better
Homes and Gardens; Brigham and Women’s Hospital; Business and
Professional Women USA; Bottomless Closets; Buzz: An Executive Women’s
Think Tank; Cendant; Chase Bank; Citigroup; Colgate-Palmolive; Columbia
University — Business School Women Alumnae; Commonwealth Wealth
Institute; Corporate State; Deloitte & Touche; Diversified; Diversified
Information Technologies; DuPage Association of Women Lawyers; Eli Lilly;
Empowering Women Network, Inc.; Ernst and Young LLC; Ernst & Young

with Microsoft “Creating Global Advantages; EuroRSCG; Financial Women'’s ®
Association — Lehman Brothers; Free Agent Boot Camp; GE Asset
Management; GlaxoSmithKline; Greater Des Moines Partnership; Guidant; O

Harvard Business School Alumni; Healthcare Business Women's
Association; Hearst Magazine’s “Body, Mind & Spirit Retreat”; Heidrick and
Struggles; HSBC Bank USA; Hy-Vee Inc.; International Association of
Assembly Managers; Interstate Hotels & Resorts; J.L. Kellogg Graduate
School of Management - Northwestern University; Jones New York;
JPMorgan Chase; LaSalle Bank Corporation; LIMRA; Linkage Inc. Institute
for Organizational Development — Conference; McKinsey’s Women Alumnae
Conference; Marriott Hotels and Resorts; Massachusetts Hospital
Association; Massachusetts Conference for Women; McGraw-Hill;

www.clearpeakcommunications.com; www.virtualcoaching.com

Business
Development

Employee Benefits
Speaking

Digital Media
Inclusive

Leadership
Training




Media Planning Group; Medtronic World; Merrill Lynch; Metropolitan Life;
Microsoft; National Consumer Driven Healthcare Summit; New York Business
Group on Health; NYU Stern; Odetics; Partnership for Prevention; Pennsylvania
Governor’s Conference for Women; PHH Mortgage; Philips Medical Systems;
Pink Magazine; PricewaterhouseCoopers; Principal Financial Group; Project
Management Institute; Prudential California Realty; Prudential Insurance Co. —
Women’s Network; Redbook; Robert W. Baird & Co. Inc.; Salomon Smith
Barney; Salon Today; San Francisco Chamber of Commerce; Securities Industry
of America - Wharton Business School Conference; Seventeen Magazine; Shared
Medical Systems; Simmons School of Management; Simpson Thacher;
Starbucks; Stern/NYU School of Business; Texas Conference for Women;
Textron; The Conference Board; The Corcoran Group; The MONY Group; U.S.
Coast Guard; UBS Financial; UJA - Executive Women’'s Circle; Unilever;
University of Massachusetts Family Business Center; University of Michigan
Business School; Verizon Wave National Conference; WELD; Wharton Women
Business; Winthrop Stimson; Women of Excellence Women in Cable and
Telecommunications; Women'’s Investment Network; Women in Cable; Women
Speak 2001; Women Unlimited; Women’s Forum; Women President
Organization National Conference; Women's Health Matters; Woodbury
Financial Services; Yahoo!; Young President's Organization; Youngstown State
University — Scholar in Residence; YWCA Birmingham
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Speaking Engagements Continued

Anticipate ways to
create unique
value, deliver
usable information
and provide
professional insight
to both genders

Identify team and
technical strengths
and resources, as
well as potential
weaknesses

Foster future
business by
delivering
flawlessly




Reactions to Ronna’s speeches:

“You were a TERRIFIC speaker for our event! In reviewing the conference evaluation forms, you received 100%
Excellent ratings and the majority selected your presentation as ‘Providing the Most Useful Information.””
-Mary Bontrager, Greater Des Moines Partnership

“Thank you so much for taking the time to come out to Microsoft. I’ve received wonderful feedback on your
presentation. Ronna, thank you again for your wonderful presentation. We are all using the terms “pink’ and
‘blue’ around the office and it is helping a lot!”

-Tamara Pesik, Microsoft

“Bravo! Wonderful! Fabulous!”
-Tricia Fadness, Business & Professional Women/USA

“Thanking you for the fantastic job you did yesterday at the Speaker Series Event. | loved your energy, message
and interactive way of drawing the audience.”
-Geraldine Mehu, UBS

“The audience agreed the topic was timely and you were a great speaker. In fact, it was suggested, on more than
one occasion, that the program should be longer so that you might speak more. Clearly you were a big hit.”
-Nadia Chan, San Francisco Chamber of Commerce

As a communications professional, | know that this requires a true mastery of the topic as well as thoughtful
preparation. Thank you for bringing both to our forum-Lynthia Romney Financial Women’s Association of New
York

“The students and | were just so impressed and excited by your visit to class last night. You packed the time with
so much valuable and interesting information that they were just dazzled, as was I. And they had fun!”

-Sheila Wellington, Former Chaiman of Catalyst, the leading research organization for women in business,
Stern/NYU School of Business

I certainly learned more about myself and about ways to effectively negotiate in business and in my personal life.-
Babson’s Annual Women’s Leadership Conference

Session rating:4.6 out of 5
Speaker rating 4.76 out of 5
-Association for Financial Professionals
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Reactions to Ronna’s speeches:

“...thank you for an extremely inspirational talk yesterday at the PWN-EY conference.”

“Your talk has motivated me to communicate my wants and needs more effectively. | plan to reach out to more
people within the firm to serve as my informal/formal mentors.

-EY Attendee

On a scale of 5, your average rating was a 4.81, or just above 96%—one of the highest MHA has had in some
time. Thank you again for sharing your insights and inspiring our audience...it was a great success!

“Entertaining and informative! The short exercises and the blue/pink test were both practical guides and a break
from pure self analysis. | have already started to use this tool.
-Chase Senior Women’s Conference

Your performance exceeded not only my expectations, but also the expectations of the group...I think some of my
colleagues might have already contacted your office for future events!-Lipton

As a leader in Inclusiveness, PwC works with the best in the business on ways to help our colleagues realize their
full potential. Ronna's work with both the PwC corporate women's initiatives and in local offices helped our
women learn critical skills leaders need.

- PricewaterhouseCoopers, Managing Director, Office of Diversity
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